
                                                                                                                                                                                

Jaypore presents ‘Karigari Ki Kahani’ Campaign, a Storytelling Bringing Together India’s Women of 

Substance to Reframe the Future of Craft 

Honouring the hands, heritage & heart of Indian crafts 

 

National, June 15, 2026: In a time when speed defines value and algorithms shape taste, Jaypore, from the house 

of Aditya Birla Fashion and Retail, invites audiences to pause and listen.  

With ‘Karigari Ki Kahani: Keepers of the Weave’ campaign, Jaypore launches a deeply evocative brand film that 

brings together some of India’s most compelling women voices across craft, culture, journalism and conscious 

entrepreneurship. The campaign features mindful writer Karuna Ezara Parikh, creative director and stylist 



                                                                                                                                                                                

Devanshi Tuli, fashion editor Praachi Raniwala, singer and songwriter Lothika Jha, and Alka Sharma, who runs 

a traditional Dabu craft unit rooted in Rajasthan’s rich handicraft traditions.  

More than a celebration, ‘Karigari Ki Kahani’ is a conversation about craft as memory, identity, labour and legacy. 

Through intimate reflections, women revisit the moments that first connected them to craft – not as a 

commodity, but as an inheritance. Whether through the scent of a grandmother’s sari or the ritual of watching 

a Dabu block print dry in the sun, the film reveals craft as a lived experience shaped by touch and emotion. But 

it is not a story rooted in nostalgia alone. 

Talking about the campaign, Sooraj Bhat, Chief Executive Officer, Premium Ethnic Business, ABFRL, said, 

“Karigari Ki Kahani is our attempt to shift the conversation around Indian craft from consumption to8er 

connection. We wanted to create a platform that honours not just the beauty of the handmade, but also the 

people, memories and lived experiences behind it. At Jaypore, we have always believed that craft is a way of 

seeing the world. Today, as we work with 2,500+ craft families across 40+ craft clusters and celebrate 39 unique 

crafts from across India, our commitment remains rooted in preserving and evolving these living traditions for 

the modern woman, someone who values meaning, individuality and cultural connection in the way she lives, 

dresses and expresses herself. With Karigari Ki Kahani, we wanted to move beyond simply showcasing craft to 

truly listening – to the artisans who keep it alive and to the modern women who have carried it, questioned it 

and continue to shape its future.” 

At the same time, the campaign asks a pressing question: what does craft mean in an age of speed and scale? By 

centring the voices of artisans, the film reframes them as authors of culture rather than invisible contributors to 

a supply chain. It explores the delicate balance between preserving tradition and meeting contemporary 

demands, while underscoring the need for greater recognition, authorship and equitable value within craft 

ecosystems. 

One of the campaign’s key themes is the evolving relationship between designers and artisans. More than a 

source of inspiration, the craft is presented as a process of collaboration. Through ‘Karigari Ki Kahani’, Jaypore 

advocates for a future in which designers work alongside craft communities as partners – building relationships 

rooted in mutual respect, dialogue and long-term commitment. 

The film also spotlights a new generation of makers who are redefining how craft is seen and shared. By 

embracing digital platforms and direct-to-consumer storytelling, these artisans are documenting their processes, 

building communities and reclaiming ownership of their narratives. 

Conceived as more than a one-time campaign, 'Karigari Ki Kahani’ will continue through digital storytelling, 

community conversations and immersive experiences across Jaypore’s 47 stores. Together, these stories form a 

living archive that aims to foster deeper engagement with craft and strengthen the connection between karigars 

and the people who wear their work. 

Link to the campaign: https://www.instagram.com/reel/DZjfNVkB-kV/?igsh=dTAwdG01MWxhenhy  

Experience Partner: Club Jolie’s, Century Mills, Worli, Mumbai  
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About Jaypore  

Jaypore is one of India’s leading destination brands for all things craft and artisanal across exquisite apparel, jewellery, and 

home products. India has a rich heritage of handmade crafts and traditional products. Jaypore as a brand is committed to 

designing, sourcing, and retailing authentic Indian products suited for a modern lifestyle. The brand hosts more than 30 crafts 

and curates them on its beautiful website www.jaypore.com along with 47 stores pan India.  

In a very short time, Jaypore has become a well-respected brand in the artisan community for not only hosting authentic 

crafts but also taking them to a larger audience.  

Apart from its own brand, Jaypore aggregates other artisan-based brands on its portal. Jaypore ships worldwide and has a 

global audience. At the heart of everything Jaypore does is the commitment to offering authentic products that elevate 

everyday life. 

 

 

 

About Aditya Birla Fashion and Retail Limited  

Aditya Birla Fashion and Retail Limited (ABFRL), part of the Aditya Birla Group, is India’s leading fashion powerhouse, offering 

a distinguished portfolio of renowned brands and retail formats, catering to multiple high-growth segments. As of March 31, 

2025, the Company has presence across 1,168 stores spanning 7.1 Mn sqft. retail space.  

 

ABFRL’s portfolio includes Pantaloons, one of India’s most loved fashion destinations, and OWND!, a growing value retail 

format. The Company also operates The Collective, who commands a dominant position as one of the country’s most 

influential multi-brand luxury retailers, with exclusive long-term tie-ups with global fashion brands including Ralph Lauren, 

Hackett London, Ted Baker and Fred Perry. ABFRL has also partnered with Paris based Galeries Lafayette to introduce a high-

end luxury destination in India.   

 

ABFRL is a market leader in branded ethnic wear, its portfolio includes Jaypore, Tasva and TCNS brands and it has forged 

strategic partnerships with India’s top designers such as Shantnu & Nikhil, Tarun Tahiliani, Sabyasachi, and House of Masaba. 

Recently, the Company further expanded its ethnic wear leadership with the integration of TCNS brands, home to leading 

women’s brands W, Aurelia, Wishful, Elleven and Folksong.  

 

To address the evolving preferences of digitally native consumers, ABFRL is also building a portfolio of new-age, digital-first 

fashion brands under its tech-led venture TMRW. This platform collaborates with emerging entrepreneurs to co-create 

scalable fashion businesses in India’s rapidly expanding fashion ecosystem. 

 

For further information, please contact: Janet Arole | AVP & Head, Corporate Communications, Aditya Birla Fashion and Retail 

Limited (ABFRL) | janet.arole@abfrl.adityabirla.com 
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