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Aditya Birla Fashion and Retail Limited 
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   NO. 1 PURE-PLAY FASHION 

LIFESTYLE COMPANY 

           WE OPERATE IN OVER 

375 CITIES & TOWNS 

 

  6.2 mn sq ft 
 
LARGEST BRAND FOOTPRINT IN INDIA 

      5 
        

7,000+ 
POINTS OF SALE 

 2,200+ 
     EXCLUSIVE 
BRAND OUTLETS 

LARGEST BRANDS 
OF INDIA 

      
          OUR FY17 REVENUES ARE 

     INR  6,633 Cr 
   USD 1.02 Bn 
 

ABFRL | India’s first Billion Dollar pure play fashion powerhouse  
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MBOs 

 Our brands are present in ~4,500 
Multi Brand Outlets 

E-commerce 
• Our brands are available on all 

leading e-commerce websites in 

the country 

Large Format 

Stores  Our brands are present across all 
department stores through ~3,300 

SISs 

As at  Mar 31, 2017 

Brands: 1,878 EBOs + 174 Value Stores 

Pantaloons: 184 PT, 16  PTW & 9 PTK  stores 

Retail Network 

1 

3 

1 

ABFRL | Widest distribution network in the fashion space and growing 
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Acquired Pantaloons 

*Note: 1. Excluding one-time investment income 

           2. EBITDA for FY16 includes one-time charge for merger costs, retrospective bonus and one-time gain in rent straight lining  

1,251 
1,811 2,243 

3,802 
4,759 

5,450 
6,035 

6,633 

2010 2011 2012 2013 2014 2015 2016 2017

CAGR: 27% 

-4 

136 
196 

3121 
401 

532 
4052 

476 

2010 2011 2012 2013 2014 2015 2016 2017

CAGR: 23% 

Acquired Forever21 

India rights 

In Rs. Crores 

ABFRL | Track record of Strong Growth with Profitability 
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ABFRL has a strong position across segments with a balanced 

portfolio across all high growth segments 

ABFRL HAS STRONG PRESENCE ACROSS 

ALL PRICE SEGMENTS… 
… WITH A BALANCED PORTFOLIO MIX… 

Value 

Mass 

Sub-premium 

Premium 

Super-

premium 

Luxury 

Source: McKinsey study, Technopak, Euromonitor 

In Rs. Crores 

FY16 FY17 Growth FY16 FY17 Growth FY16 FY17

Lifestyle Brands 3734 3651 -2% 397 423 7% 10.6% 11.6%

Pantaloons 2157 2552 18% 103 126 22% 4.8% 4.9%

Fast Fashion 149 345 131% -13 -49 -8.4% -14.1%

Other Businesses 96 119 24% -25 -31

Elimination -101 -34 -57 7

Total 6035 6633 10% 405 476 18% 6.7% 7.2%

EBITDA EBITDA %
Particulars

NSV

FY16 FY17 Growth FY16 FY17 Growth FY16 FY17

Lifestyle Brands 576 563 -2% 61 65 7% 10.6% 11.6%

Pantaloons 333 394 18% 16 19 22% 4.8% 4.9%

Fast Fashion 23 53 131% -2 -8 -8.4% -14.1%

Other Businesses 15 18 24% -4 -5

Elimination -16 -5 -9 1

Total 931 1023 10% 62 73 18% 6.7% 7.2%

EBITDA EBITDA %
Particulars

NSV

In USD Mn 

http://www.google.co.in/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://pantaloons.com/&ei=P9tEVb3HO5eHuASNmoHwAQ&bvm=bv.92291466,d.c2E&psig=AFQjCNFZIuP0w379G1RmBKrZGudhuxmQ_g&ust=1430662332455302
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ABFRL 
Well positioned for Next Decade 
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Organized apparel retail is rapidly growing and presents a huge 

opportunity 

Per-capita consumption of apparels Indian Domestic Apparel Market 

Branded apparel 

growth drivers 

Expanding 

middle class 

Entry of 

foreign brands 

Deep 

Penetration 

Favorable 

demographics 

Rise of 

e-commerce 

Value retail 

format 

Key growth drivers for branded apparel market Domestic Branded & unbranded apparel market 

Source: CLSA, Euromonitor, Wazir advisors,  
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Tremendous opportunity exists across multiple segments… 

Category  

` ′000 crore  

Men’s casuals 

Women’s western 

Kids 

Innerwear++  

Men’s formals 

2014 

10 

5 

5 

10 

15 

2020 

30 

15 

12 

25 

30 

2025 

75 

45 

25 

50 

55 

Indian Organized Apparel 

2014-2025 

CAGR 

~20% 

~20% 

~15% 

~15% 

~10-15% 
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Strong Fundamentals  

ABFRL Well Positioned for Future 

  

Our Strategy leverages existing strengths even while 

building businesses in new emerging segments  

 

 

Portfolio of 

Strong 

Brands 

1 

Maintain & Consolidate  
Leadership position as India’s Leading 

Apparel Business 

Building a sustainable & future-ready business 

 

 

Capability to 

exploit the 

distribution 

opportunity 

 

 

Well 

positioned 

for  

Omni 

Channel 

play 

 

 

Large  

white 

spaces 

available 

 

 

Strong 

experienced 

Talent 

2 3 4 5 

• Rejuvenate the Retail experience for the new age customer  by 
creating seamless and limitless access to our brands 

Omni Channel & Digital transformation 

• Drive growth across off-line & on-line channels & leverage our brands 
across the country through a deep reach & penetration strategy  

Aggressive Expansion 

• Capture whitespaces through organic and inorganic growth 
• Build large business in fast growing categories and enhance 

private brands growth  

Build businesses in fast growing & profitable segments  

• Analytics backed customer lifecycle management 
• Increased focus on superior customer experience  

Customer Centricity 

ABFRL is well positioned to exploit this fast growing market.  
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Disclaimer 

Certain statements made in this presentation may not be based on historical information or facts and may be “forward looking statements” including, but not limited to, those relating to general business plans & strategy of Aditya 

Birla Fashion and Retail Limited (“ABFRL"), its future outlook & growth prospects, future developments in its businesses, its competitive & regulatory environment and management's current views & assumptions which may not 

remain constant due to risks and uncertainties. Actual results may differ materially from these forward-looking statements due to a number of factors, including future changes or developments in ABFRL's business, its 

competitive environment, its ability to implement its strategies and initiatives and respond to technological changes and political, economic, regulatory and social conditions in the countries in which ABFRL conducts business. 

Important factors that could make a difference to ABFRL’s operations include global and Indian demand supply conditions, finished goods prices, feed stock availability and prices, cyclical demand and pricing in ABFRL’s 

principal markets, changes in Government regulations, tax regimes, competitors actions, economic developments within India and the countries within which ABFRL conducts business and other factors such as litigation and 

labour negotiations.  

This presentation does not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares and should not be considered as a recommendation that any investor should subscribe for or 

purchase any of ABFRL's shares. Neither this presentation nor any other documentation or information (or any part thereof) delivered or supplied under or in relation to the shares shall be deemed to constitute an offer of or an 

invitation by or on behalf of ABFRL.  

ABFRL, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the fairness, accuracy, completeness or correctness of any information or 

opinions contained herein. The information contained in this presentation, unless otherwise specified is only current as of the date of this presentation. ABFRL assumes no responsibility to publicly amend, modify or revise any 

forward looking statements on the basis of any subsequent developments, information or events or otherwise. Unless otherwise stated in this document, the information contained herein is based on management information 

and estimates. The information contained herein is subject to change without notice and past performance is not indicative of future results.  ABFRL may alter, modify or otherwise change in any manner the content of this 

presentation, without obligation to notify any person of such revision or changes. This presentation may not be copied and disseminated in any manner.  

INFORMATION PRESENTED HERE IS NOT AN OFFER FOR SALE OF ANY EQUITY SHARES OR ANY OTHER SECURITY OF ABFRL 

This presentation is not for publication or distribution, directly or indirectly, in or into the United States, Canada or Japan. These materials are not an offer of securities for sale in or into the United States, Canada or Japan.   

Aditya Birla Fashion and Retail Limited. Corporate Identity Number L18101MH2007PLC233901  

Regd. & Corporate Office: 701-704, 7th Floor, Skyline Icon Business Park, 86-92, Off A.K. Road, Marol Village, Andheri (East), Mumbai-59 

Website : www.abfrl.com  Email: invrelations.abfrl@adityabirla.com   

http://www.abfrl.com/
mailto:invrelations.abfrl@adityabirla.com

