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August 19, 2021 
 

BSE Limited 
Scrip code: 535755 & 890148*1 

National Stock Exchange of India Limited  
Symbol: ABFRL & ABFRLPP1* 

 
Sub.:  Newspaper advertisement of the Notice of the Fourteenth Annual General Meeting of 

Aditya Birla Fashion and Retail Limited (“the Company”) 
 
Ref.: 1.  Regulation 30 & 47(3) of the Securities and Exchange Board of India (Listing Obligations 

and Disclosure Requirements) Regulations, 2015 (“SEBI Listing Regulations”) 
2. ISIN: INE647O01011 & ISIN: IN9647O01027* 

 
Dear Sir/ Madam, 
 
Pursuant to the above referred and in terms of the applicable provisions of the Companies Act, 2013 
and the SEBI Listing Regulations, we hereby enclose copies of the newspaper advertisement published 
on August 19, 2021 in the following newspapers: 
(i) Business Standard (English)  
(ii) Navshakti (Marathi) 
 
The same are also available on website of the Company i.e. at www.abfrl.com. 
 
This is for your information and record. 
 
Thanking you. 
 
Sincerely, 
For Aditya Birla Fashion and Retail Limited  
 
 
 
Geetika Anand  
Company Secretary & Compliance Officer 
 
Encl.: As above 

                                                           
* Scrip code: 890148, Symbol: ABFRLPP1 and ISIN: IN9647O01027 representing equity shares of ₹ 10 each (₹ 7.5 paid-up) 
stands suspended w.e.f. Wednesday, June 30, 2021. 
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PEERZADA ABRAR 
Bengaluru, 18 August 

smallcase, a leading capital 
ma  r kets-focused fintech com-
pany, has raised $40 million in 
a series C round led by Faering 
Capital that saw participation 
from new investors Am azon 
Smbhav Venture Fund (ASVF) 
and Premji Invest. 

Other existing investors in -
cluding Sequoia Capital India, 
Blume Ventures, Beenext, DSP 
Group, Arkam Ventures, WEH 
Ventures, HDFC Bank, and Ut -
pal Sheth (CEO of Rare Enter -
prises), also in v e sted more. 
The round brings the total cap-
ital raised by smallcase to over 
$60 million and the start-up’s 
valua tion has risen to around 
$200 million. 

“In April, we launched a 
$250-million Amazon Smbhav 
Venture Fund (ASVF) to invest 
in early-stage tech start-ups,” 
said a spokesperson for Ama -
zon. “We are excited to partner 
with smallcase in their journey 
to offer innovative consumer 
inv e stment products. By 
increasing product selection 
and convenience, this will pro-
vide an additional channel for 
consumers to participate in 
the equity markets.” 

The capital raised will be 
used to launch more invest-
ment products for the retail 
investor and will also help cre -
ate additional value for small-

case’s partners by growing the 
ecosystem and enha ncing the 
platform and its cap abilities, 
the firm said. 

“[In the] last two years [we] 
have seen remarkable interest 
from Indian retail investors in 
the equity markets, and we are 
inspired to see smallcase bec -
o  me the primary gateway to
stocks and ETFs (exchange-
tra ded funds) for millions of
new investors,” said Vasanth
Ka math, founder and CEO of
smallcase. 

Amazon, Premji Invest 
back smallcase in  
$40-mn funding round

Honda shifts gear, to launch made-in-India SUV in 2023
ARINDAM MAJUMDER 
New Delhi, 18 August 

In yet another attempt to find its 
feet in the India market, Japa n -
ese carmaker Honda is going to 

launch a sport utility vehicle (SUV). 
The product, likely to be launched 
in 2023, is going to be made in India, 
but is most likely to be exported to 
other countries. 

“We acknowledge the customer 

preference shift to SUVs. The market 
share of the SUV segment is growing 
in India. We have studied the trend. 
I can confirm that a new SUV from 
the Honda stable is under develop-
ment. This brand-new SUV is focu -
sed only for the India market,” said 
Gaku Nakanishi, president and chief 
executive officer, Honda Cars India. 

In the last five financial years, 
from 2016-17 to 2020-21 (FY21), the 
SUV segment has witnessed growth 

of 35 per cent, 49 per cent, 33 per 
cent, 15 per cent, 20 per cent, respec-
tively — higher than the overall pas-
senger vehicle segment. 

Honda currently has the WR-V as 
the only product to offer in the com-
pact SUV segment. But it has failed 
to become a choice for buyers with 
its popularity steadily declining. 

Only 708 WR-Vs were sold in July, 
compared to segment leaders like 
Maruti’s Vitara Brezza and Hyun -
dai’s Venue, which sold 12,674 and 
8,185 vehicles, respectively. While 

Honda didn’t divulge de tails on the 
size and pricing of the SUV it is plan-
ning to launch, sources expect it to 
be in the mid-SUV segment, where 
it will compete against the likes of 
Hyundai’s Creta, MG Mot or’s Hector, 
and Kia Motors’ Seltos.  

“The compact SUV segment is 
too cluttered with a strong line-up 
like the Brezza, the Venue, and the 
Nexon. Honda may want to target 
the mid-sized SUV segment, rather 
than have a product compete against 
its own WR-V,” said an executive of a 

rival company. 
Last year, Honda in a scaling-

down of its business, ceased the pro-
duction of the CR-V and the Civic 
from its India portfolio, following the 
company’s decision to cease man-
ufacturing operations at its Greater 
Noida plant. It instead shifted the 
production of the City to its Tapu -
kara, Rajasthan facility. This left the 
firm with two popular selling mod -
els, the City and the Amaze, which 
are leaders in the sedan segment. 

In fact, Honda launched a facelift 

of the Amaze model with a new front 
grille and automatic LED projector 
headlamps. This, the company beli -

eves, will keep the product as one of 
the leaders in the sed an segment till 
it rolls out the new SUV. 

ABHIJIT LELE 
Mumbai, 18 August 

Rating agency CRISIL on 
Wednesday upgraded the cre -
dit quality outlook of India Inc 
for FY22 from “cautiously opti-
mistic” to “positive”, predi-
cated on a sustained recovery 
in demand. This comes after 
the blip caused by the second 
wave of the pandemic in 
Q1FY22. 

A CRISIL Ratings study of 
43 sectors (accounting for 75 
per cent of the ~36 trillion of 
rated debt, excluding the fina -
ncial sector) shows that the 
cur rent recovery is broad-
based. 

As many as 28 sectors (85 
per cent of outstanding corpo-
rate debt under study) are on 
course to see a 100 per cent 
rebound in demand to pre-
pandemic levels by the end of 
this fiscal, while six will see 

upwards of 85 per cent. 
The credit ratio (upgrades 

to downgrades) in the first four 
months of this fiscal improved 
to more than 2.5 times. It had 
touched a decadal low of 0.54 
time amid the first wave in the 
first half of fiscal 2021, before 
recovering to 1.33 times in the 
second half, buoyed by a 
rebound in demand. 

Among sectors with the 
most rating upgrades, con-
struction and engineering, 
and renewable energy bene-
fited from the government’s 
thrust on infrastructure spe -
nding.  

The steel and other metals 
gained from higher price real-
isations and profitability. But 
the contact-intensive sectors 
such as hospitality and educa-
tion services continue to bear 
the brunt of the Covid-19 pan-
demic and have had more 
downgrades than upgrades.

CRISIL Ratings raises 
India Inc credit quality 
outlook to ‘positive’

RaRa Delivery 
raises $3.25 mn
Instant delivery start-up RaRa 
Delivery has raised $3.25 milli on 
in funding led by Sequoia Cap -
ital India’s Surge and Indon -
esia’s East Ventures. 

RaRa Delivery is Southeast 
Asia’s only last-mile logistics 
co mpany focused on one to 
three-hour deliveries for e-
com merce. It does this through 
its data-driven approach and 
proprietary technology. The 
firm is aiming to move all Ind -
o  n esian deliveries to instant 
and same day. “In this age of 
inst ant gratification, RaRa 
Delivery is revolutionising 
logistics by making it possible 
for anyone, anywhere to get 
delivery in a few hours in Ind -
onesia,” said Karan Bhardwaj, 
founder and CEO. BS REPORTER

SUV HAS BEEN THE FASTEST-GROWING CAR SEGMENT
FY       Units sold      growth (%) 
17            761,998     29.89 
18            922,322      21.04 
19           941,461       2.08 
20          946,010       0.48 
21        1,061,000        12.0 
Source: Siam

Says customer preference has shifted to SUVs
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